
Building a truly sound structure requires establishing a solid foundation and as-

sembling “bricks” with the future in mind. Since 1992, Wellness International Net-

work, Ltd. [WIN] Founders Ralph and Cathy Oats have done just that. Not only

have they established a solid multi-level marketing company that continues to with-

stand the test of time, they also began WIN with global expansion and long-term

growth in mind. Ralph and Cathy continue spreading their vision of health and wealth

by teaching others how to duplicate their success and offer WIN’s opportunity to

people all over the world.



Bricks & Mortar

WIN’s opportunity is exciting and unique because it offers all the benefits of a

thriving business without the headaches of a traditional business such as paying

typical overhead costs, filing invoices, reporting sales taxes and processing exces-

sive paperwork. By letting WIN’s corporate staff handle those time-consuming issues

and costs, distributors enjoy incredible freedom to build their business whenever or

wherever they go, whether they’re hosting a meeting in their area, venturing into a

new market, watching their child’s game, socializing with friends or vacationing.

Along with support from sponsors and colleagues, distributors have 24-hour online

resources and have the support of WIN’s Distributor Relations and Order Entry staff

in English, Dutch and Spanish.

Global Expansion

Dedicated to creating a network marketing company built by distributors for dis-

tributors, Ralph and Cathy Oats recorded $1.7 million in retails sales in WIN’s first

month and soon found incredible international growth. Within two years WIN made

its first global expansion, opening an affiliate office in the Netherlands, Wellness In-

ternational Network BV. WIN has since expanded throughout Europe, South Africa,

North America and Asia, establishing three other international offices. WIN’s global

success attracts people who are excited about the ability to improve their lifestyle by

sharing WIN’s results-oriented products — leading to selling the products in 38 coun-

tries around the world with plans of opening the opportunity to even more countries

in the near future. �

WIN provides exceptional train-

ing with conferences held at its

state-of-the-art Corporate Head-

quarters in Dallas, Texas and in

the Netherlands. These confer-

ences include extensive train-

ing, networking events and

product education. In addition,

distributors can easily reach

new customers and build their

business by using attractive

marketing tools in print, web and

multimedia formats created by

WIN’s Marketing team. All of

these resources in WIN’s turn-

key opportunity give distributors

more freedom as they achieve

physical, mental and financial

wellness.

Focus On Training


